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Ladies and Gentlemen,

we are sharing with you the edition of “Eurocash 
Group’s Corporate Social Responsibility Report 
for 2021” that presents an overview of actions and 
initiatives we engaged in on behalf of company’s 
stakeholders. As always in our social responsibility 
efforts, we strive to create the best and safest 
possible workplace for our 20 thousand workers 
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and erve as a strong business partner for 
almost 89 thousand Entrepreneurs we work with, 
supporting them in their growth. 

As Poland’s largest wholesale distributor of FMCG 
products, we are responsible for the quality 
and safety of products that reach the homes of 
almost 12.5 million Polish families daily. Through 
its distribution centres and warehouse network, 
Eurocash Group forms one of the largest food 
supply chains in Poland. We acknowledge how 
great our social responsibility is and for this reason 
since 2019 we have been implementing all our 
activities in line with the Sustainable Development 
Strategy of Eurocash Group 2020+. 

In the last two years we have faced a health 
crisis. Since February 24, when Russia attacked 
Ukraine, we have been facing a humanitarian crisis 
unprecedented in the 21st century. Almost 3 million 
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Ukrainian citizens, mostly women and children, have 
sought refuge in Poland. Social expectations towards 
corporate behaviour are currently very high and 
influence consumer choices. 

I am proud to manage a company that reacts 
immediately, even when faced with a crisis of immense 
proportions. In the first hours of the conflict, we 
made decisions that led to around 400 families of 
our Ukrainian employees being safely relocated to 
Poland and provided with accommodation, as well 
as psychological and linguistic support. We hope 
that some of these family members will soon join our 
workforce and thus prepared a few hundred positions 
for them to fill. Almost 100 tonnes of our products have 
been distributed to those in need via Caritas Poland 
and other non-governmental organisations. In the 
first weeks of the conflict, we were also physically at 
the border; our mobile grocery chain abc na kołach 
[“abc on wheels”] distributed almost 16 tonnes of 

food. Furthermore, we support employees who 
have welcomed families from Ukraine into their 
own homes and donated their time to volunteering. 
Retails chains led and co-led by the Group have also 
been involved in support efforts. To date, we have 
donated over PLN 2 million in various forms. 

In 2021, we continued supporting our Entrepreneurs 
in their business activity, which is reflected in the 
fact that the indicator measuring our company’s 
impact on fostering entrepreneurship among our 
Customers measured 41.2%. We strive to provide 
access to CSR-related knowledge and tools our 
Entrepreneurs need in their daily operations. We 
note growing interest among Entrepreneurs in this 
subject matter and see them joining an increasing 
number of initiatives, supporting local communities, 
working with regional suppliers but also noticing 
current challenges related to climate change. Suffice 
it to say that sessions on sustainable business 
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available through the online education platform 
Eurocash Academy of Skills were attended by 1200 
Entrepreneurs. Our Customers are most passionate 
about initiatives related to countering food waste 
– over 50% are already active in this field. For this 
reason, we invited them to partake in “We Respect, 
We Don’t Waste!” social campaign that involved 
all chains our company operates. Entrepreneurs 
can benefit from a dedicated training program 
that allows them to improve on their sustainability 
efforts. They also have access to expert knowledge, 
especially that related to legislation. In 2022, we plan 
another campaign on preventing food waste as well 
as a range of activities that will continue to support 
Entrepreneurs in socially responsible management 
of their shops. 

Eurocash Group is first and foremost people. 
As an employer of 20 thousand people we are 
responsible for their health, safe working conditions 

and professional development. We are still working 
on earning the title of a sustainable employer. In 
2021, we launched a new training program “Your 
Professional Growth in your Hands“ and conducted 
detailed studies on our employees’ safety. For 
many years now we have strived to prevent work 
accidents; in 2022, we plan to implement a new 
safety system. 

In 2021, we took a closer look at climate-related 
issues and reported more thoroughly on them than 
in previous years. As a major logistics operator, 
we acknowledge our obligations related to climate 
change and reducing our negative impact on the 
natural environment. Our efforts are reflected in 
the management structure – on February 1, 2022, 
we isolated ESG-related area within our Group 
that is now overseen directly by the Group’s CEO. 
Additionally, we plan to open ESG-related positions 
this year as well. Our 2021 report has again been 
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written according to GRI standards and has 
undergone an external audit this year.

In preparation for the report, we also surveyed our 
stakeholders to ensure issues relevant to them are 
included in this publication. We strive for transparent 
communication with our stakeholders and do not 
shy away from difficult topics. Hence, this year’s 
report provides an in-depth explanation regarding 
the penalty imposed on us by the Polish Office of 
Competition and Consumer Protection. 

Preparation of this annual publication is 
a demanding process involving a dozens 
of our company’s employees. 

I thank them for their support and present you 
with the results of Eurocash Group’s ESG-related 
efforts, wishing you an interesting reading 
experience! Letter from the President  

of the Management Board

Download  
the complete CSR 
Report

LINK

Social responsibility  
in business - interview  
with Paweł Surówka,  
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