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5.3.3. Good working conditions
GRI 403-6

As good health and sport improve the quality of life and 
have a positive impact on our employees’ day-to-day 
performance, Eurocash Group supports medical and 
sports packages.

Each employee is entitled to enrol in a private healthcare 
plan.

All Eurocash Group employees may also opt for a sports 
package. When choosing a sports card, each employee 
can include one additional person (adult and/or children). 
Employees and their loved ones can choose one of two 
sports card types.
2302 sports packages have been purchased to date, 
which means that 14.54% of all employees* have 
benefitted from such an option.

There are sports leagues (for football, bowling and 
volleyball) functioning at Eurocash Group. Each year, 
a dedicated budget is set aside for funding local initiatives 
connected to workers’ physical activity. Each year, 
Eurocash sportsmen and -women participate in charity 
sports events.
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Benefits and non-wage packages
GRI 401-2

Business unit Type of benefits provided to 
full-time employees not eligible 
for temporary or part-time 
employees.

Description

Business units within 
Eurocash Group

Medical care (two providers to 
choose from)

New medical operator was appointed – the cooperation started in September 2021. The motto: 
#MaszWybór – Dajemy Ci wybór na zdrowie! – alluding with its meaning in polish language to cheering 
one’s health by choosing from medical care options offered by the Group – renders perfectly the 
idea that guided to its creation. In 2021, a total of 3,309 individuals purchased a health care package 
choosing between two medical operators available. It means that 21% of employees* have enrolled in 
the programme. 

Business units within 
Eurocash Group

Sports package
(two operators to choose from)

One of the benefits most desired by employees are sports cards co-financed by the Company. When 
choosing a sports card, each employee can include their loved ones additionally. In 2021, the cards were 
used by 2,302 individuals, i.e. 14.65% of all employees*.

Business units within 
Eurocash Group

“Sport i Kultura” Card
[Sport & Culture Card)

In September 2021, a new benefit was launched: the Sport and Culture Card. It was designed with 
both culture and sports enthusiasts in mind among our employees, as they want to take advantage 
of cultural activities, but at the same time do not want to give up physical activity. The packages 
are partially financed by both the employee and the employer. From September to the end of 2021, 
nearly 260 people ordered new cards.

* Employed under an employment contract according to the SAP HR system: 15,677 people. Chapter 5.
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Business units within 
Eurocash Group

Eurocash challenge – 
sports gamification

In 2021, a pilot gamification project addressed to all employees of the Eurocash Group was launched. 
It was created with our employees’ well-being in mind, perceived in terms of physical and mental 
welfare and consisted in incentivising our employees to take on various challenges. Attractive prizes 
were at stake to be selected from the prize catalogue available at the platform on which the competition 
was hosted. 1,250 employees joined the action. In 2 months-time of the project duration, they performed 
3 thousand challenging activities together with their relatives, they walked 9 million steps and burned 
6 million calories.

It was the exceptional activity and involvement of the participants that prompted us to organize the 
second edition of the Eurocash Challenge, with its final on May 31, 2022. This time, another several 
hundred people joined us, and during the 7 challenges which were carried out by the end of 2021, the 
participants walked over 3.7 million steps and burned 1.5 million calories.

Business units within 
Eurocash Group

Competitions for employees As part of our activities, we organize various contests for all employees. Most competitions are launched 
through internal channels: our intranet and Workplace, however special contest for our staff who do 
not use computers at work on a daily basis, such as workers in stores and distribution centres, are 
being prepared too. Winners can earn attractive prizes. In 2021, 32 competitions were held, and 1600 
individuals were awarded. Separate categories are: Art Contest and Children’s Day Contest. The aim of 
the first one is to foster creativity of our employees and their children. In addition to the category for 
children and adolescents, a category for employees has appeared once again. In total, we received 556 
applications, awarded 31 prizes to children and 9 prizes to employees.

As part of the competition on the occasion of the International Children’s Day, we asked our employees 
to give examples on how they spend time with their children in a creative way. We awarded the 15 most 
interesting answers. We also organized a competition for employees of our distribution centres, in which 
we awarded 144 people.

Business units within 
Eurocash Group

Co-financing summer holidays for 
employees’ children

Due to the ongoing pandemic, we’ve decided to subsidize summer holidays for our employees’ children 
instead of launching own ”Holidays with Eurocash” project. Such a solution gained popularity among 
our employees. In total, we subsidized vacations for nearly 480 children from all over Poland. The final 
support amounted to PLN 224 thousand. Chapter 5.

Employees  
Health, Safety  

and Commitment

Introduction
Report

Appendices



131

Eurocash Group  
Corporate Social  

Responsibility  
Report for 2021

Business units within 
Eurocash Group

#WyprawaEurocash – Rajdowe 
Lato z Eurocash 

[literally: #EurocashExpedition – 
Trekking Summer with Eurocash]

A special series of events under the name #WyprawaEurocash – Rajdowe Lato z Eurocash [literally: 
#EurocashExpedition – Trekking Summer with Eurocash] made it possible to meet our employees 
on hiking tours. For employees who registered their participation and presented themselves at the 
designated starting point, a gift and provisions for the route were prepared. 
To manage the project, a special task force was appointed; during its meetings at Teams platform 
assumptions for the new project were explained and technical issues as well as benefits arising from 
participating in trekking events were discussed.
During 34 hiking races across Poland, we met nearly 3.5 thousand people. We walked almost 40 million 
steps, and as a result we have supported the Las na Zawsze [Forest Forever] foundation donating 
funds to plant 2 thousand square metres of forest. We have also awarded over 400 prizes to contest 
participants.

Business units within 
Eurocash Group

Christmas with Eurocash 
(second edition)

On 11 December 2021, Eurocash Group has organized an on-line Christmas meeting for all employees. 
It was the second event of this kind in the history od the Group during which we shared season 
greetings and enjoyed the occasion to get into the Christmas mood. Scheduled posts on the intranet 
and Workplace, printed materials and a special event website allowed for the registration of over 
6.3 thousand people, while other 2 thousand watched us live during the meeting. We have distributed 
350 prizes in that occasion. 
It has already became a tradition in Eurocash Group, that such exceptional meetings emerge as great 
opportunity to support the most needy. 
In 2021, as part of the #ŻyczyMYpomagaMY campaign [which can be translated as #WeWishToHelp], 
we donated a total of PLN 35 thousand; of which PLN 20 thousand supported projects run by “Dobrze, 
że jesteś” [„It’s good to have you”] Foundation and PLN 15 thousand was donated to “Ocalenie” 
[“Salvation”] Foundation.

Business units within 
Eurocash Group

Holiday packages and prepaid 
gift cards for Christmas

Every year, on the occasion of Christmas, employees of Eurocash Group receive gifts in the form of 
prepaid cards that they can use for Christmas shopping. We also prepare occasional packages for our 
employees’ children, comprised of sweets and special children’s gift cards.
In December 2021, 14,554 prepaid cards were delivered to our employees. We have prepared 
10,507 packages for our employees’ children. As every year, we also took care of our pensioners, to 
whom we sent holiday prepaid cards and remembered about children under social care – a courier with 
a Christmas present paid them a visit too.
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