
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Press release 

13 May 2021 

 

Eurocash Group grows profitability in wholesale with digitalisation, deploys 

performance improvement program at own retail stores 

 

• Eurocash Group’s consolidated sales reached PLN 5.81 billion in the first quarter of 

2021. The decline of just under 2% y/y is mainly related to a strong base resulting from 

stock-up shopping in March 2020.  

• Consolidated EBITDA reached PLN 115.9 million, denoting a decrease of 8% y/y, 

largely due to weaker results in the retail segment.  

• At the beginning of 2021, Eurocash Group implemented a recovery program at some 

of its own stores, covering 180 sites.  

 

“Food sales at small and medium stores, which is how research agencies classify independent 

retailers, who are Eurocash Group’s main customer group, declined by 4.8% in the first quarter 

of this year in comparison with the first three months of last year, when we all had to face the 

first wave of the COVID-19 pandemic. This was accompanied by more intensive shopping in 

order to stock up ahead of the lockdown. Looking at the results of this year’s first quarter, we 

need to take into account the high base for comparison. Compared to the market, the decline 

in Eurocash Group’s sales by under 2% can be considered as a good result,” said Jacek 

Owczarek, CFO and member of Eurocash’s management board. “The deepest sales 

declines were recorded at the Cash&Carry wholesalers, mainly because of much lower 

demand for alcohol and non-alcoholic beverages on a year-on-year basis, and in the Eurocash 

Food Service format due to the restrictions on restaurants still in force. The retail segment saw 

sales on a comparable level year-on-year, and sales to Delikatesy Centrum franchise stores 

even grew by more than 4%. Sales in the Projects segment tripled, largely due to the 

consolidation of Frisco,” said Jacek Owczarek.  

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Wholesale: higher profitability with digitalisation progress  

Wholesale-segment EBITDA grew by 10% y/y in this year’s first quarter to PLN 117.7 million, 

despite a 4% decline in sales to PLN 4.18 billion.  

“The considerable growth in profitability in the wholesale segment is principally the effect of 

further digitalisation, including strong growth in sales through eurocash.pl. The ecommerce 

and digitalisation solutions offered by us in wholesale are currently used by more than 25,000 

entrepreneurs in various distribution channels, which represents 37% of wholesale-segment 

sales, which can take place using the eurocash.pl tools,” noted Jacek Owczarek.  

 

Retail: recovery program for own stores in Delikatesy Centrum chain 

External sales in Eurocash Group’s retail segment in the first quarter of 2021 reached PLN 

1.48 billion, a level similar to that achieved last year (-0.6% y/y). The segment’s EBITDA was 

PLN 35.8 million, compared to PLN 60.1 million in the same period of 2020.  

“The decline in profitability mainly resulted from weaker results at our own stores in the 

Delikatesy Centrum chain. In terms of effectiveness, including sales per square metre, these 

stores are lagging behind stores operated by franchisees. Our goal is to have them catch up 

with the best ones. At the beginning of this year, we implemented a recovery program for which 

we selected 180 weakest stores on the market. In the first stage, we rolled out recovery 

measures at 120 stores. The second stage, which is planned for August, will cover another 60 

stores,” said the member of Eurocash’s management board.  

The chain of small supermarkets being developed by Eurocash Group had 1,586 stores at the 

end of the first quarter of 2020 (976 franchise and 610 own), including 1,547 Delikatesy 

Centrum-branded sites. The Group’s retail segment also encompasses 433 Inmedio 

newspaper shops.  

 

Projects: strong launch of frisco.pl in Wrocław, debut in Poznań in May, and more large 

Polish cities soon  

Sales in the Projects segment in the first quarter of 2021 reached nearly PLN 119 million and 

were 212% higher than in the same period of 2020, largely due to the consolidation of Frisco 

(from mid-2020 Eurocash is the owner of a 100% stake in this e-supermarket) and dynamic 

development of the Duży Ben alcohol market chain.  



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

“Frisco, which has been the undisputed leader on the Warsaw e-grocery market for the past 

several years, a few months ago successfully launched in Wrocław and debuted in Poznań in 

May. The residents of all large cities in Poland will eventually be able to conveniently shop at 

frisco.pl. Eurocash Group’s extensive distribution network makes it possible to significantly 

reduce the cost of Frisco’s expansion into further cities,” said Jacek Owczarek.  

Eurocash Group is also planning to continue expanding all other concepts that are being 

developed in the Projects segment: Duży Ben, abc na kołach and Kontigo.  

 

*** 

Eurocash Group is the largest Polish company in the wholesale distribution of fast-moving 

grocery products, household cleaning supplies, alcohols and tobacco products, along with 

marketing support for independent Polish entrepreneurs operating in retail. The franchise and 

partner networks supported by Eurocash have approx. 16 000 independent stores operating 

under brands such as abc, Groszek, Delikatesy Centrum, Lewiatan, Euro Sklep, Gama, Duży 

Ben and Kontigo. Eurocash Group is also developing its own chain of retail stores in order to 

build sufficient scale to ensure the competitiveness of its customers. 

 

*** 

Eurocash Group’s selected consolidated financial results 

PLNm 1Q 2021 1Q 2020 y/y change 

Revenue from sales 5,812.1 5,919.1 -1.8% 

Gross profit on sales 743.1 787.6 -5.6% 

Gross sales margin 12.79% 13.31% -0.52pp 

EBITDA 115.9 126.2 -8.1% 

EBITDA margin 1.99% 2.13% -0.13pp 

Net profit/(loss) (70.9) (62.0) - 

Net margin -1.22% -1.05% -0.17pp 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

*** 

For further information, please visit www.grupaeurocash.pl or contact:  

Magdalena Kupiec 
Eurocash S.A. 
tel. (+48) 784 472 068 
magdalena.kupiec@eurocash.pl 

Krzysztof Woch 
NBS Communications 
tel. (+48) 516 173 691 
kwoch@nbs.com.pl 
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