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Press release  

10 May 2019 

 

Eurocash Group presents Q1 2019 results: further improvements in 

wholesale, faster sales growth in retail  

 

• Eurocash Group’s revenue in the first quarter of 2019 reached PLN 5.48 billion, up by nearly 

10% from the same period in 2018.  

• Total EBITDA after the first quarter of 2019 grew to PLN 121.4 million, compared to PLN 39.6 

million in the previous year, driven mainly by a change in the presentation of results in 

accordance with IFRS 16, in effect from this year on. EBITDA calculated in accordance with 

the previous standard would have reached PLN 33.5 million, with the year-on-year decline 

resulting largely from a shift of this year’s Easter holidays to the second quarter (whereas the 

pre-Easter shopping period in 2018 was in the first quarter).  

• Despite Easter not being in the first quarter this year, revenue in the wholesale segment 

increased by 3.5% y/y to PLN 4.11 billion. The segment’s EBITDA reached PLN 100.7 million, 

and prior to IFRS 16 would have reached nearly PLN 53 million, up by 14.5% from the 

preceding year.  

• Sales in the retail segment grew by 37% y/y, largely thanks to last year’s acquisitions and 

strong life-for-like sales. Although in this year’s first quarter life-for-like sales at the Delikatesy 

Centrum chain declined by 1.5% y/y, which was due to a 0.8% shopping basket deflation and 

the aforementioned calendar effect, cumulatively for the four months of this year (taking into 

account the Easter holidays), like-for-like sales grew by 4% y/y.  

• Consolidated net profit in the first quarter of 2019 was negative, which – aside from 

expenditures on the development of strategic projects – is related to the seasonality of 

Eurocash Group’s business. The final figure was PLN -40.2 million (or PLN -33.8 million 

before IFRS 16), compared to PLN -18.5 million in Q1 2018.  

 

Wholesale on further growth path despite calendar effect  

Eurocash Group continues to grow sales and further improve profitability in the wholesale segment.  

“In this year’s first quarter, sales in the wholesale segment grew by 3.5% y/y, recording growth across 

nearly all formats. The largest growth (9%) was recorded in tobacco product sales and in active 

distribution to our franchise partners (almost 6%). Sales at the Cash&Carry wholesalers increased 

by over 3%. Given the fact that the Easter holidays this year were in the second quarter rather than 

the first like last year, the decline in sales in alcohol distribution only should be considered as a 

strong result,” says Jacek Owczarek, CFO and member of Eurocash Group’s management 

board.  

“The optimisation activities undertaken in previous years are translating into further growth in 

wholesale-segment efficiency, resulting in nearly 15% y/y growth in EBITDA in this year’s first 

quarter. This year, we are planning further optimisation efforts, including the integration of Eurocash 

Alkohole with Eurocash Dystrybucja and sales of a wide range of alcoholic beverages through 

eurocash.pl – an innovative e-commerce platform launched last year and currently used by almost 
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10,000 of our customers. Thanks to this, we are on the one hand able to limit cost growth despite 

rising wages and on the other hand we as well as our customers are benefitting from the growing 

purchasing power of customers,” said the member of Eurocash Group’s management board.  

Retail influenced by integration and holidays  

In Q1 2019, Eurocash Group’s retail segment recorded 37% sales growth to PLN 1.33 billion, largely 

due to the consolidation of the Mila supermarket chain and 25 Lewiatan stores acquired last year. 

These acquisitions contributed to Eurocash Group’s sales in the past quarter approx. PLN 342 

million.  

“Like-for-like sales at the Delikatesy Centrum chain in this year’s first quarter were affected by 

multiple factors, including the aforementioned shift of the Easter holidays to the second quarter, 0.8% 

shopping basket deflation, smaller number of trading days and the continuing integration of our retail 

businesses. Under these circumstances, the merely 1.5% y/y decline in like-for-like sales in Q1 2019 

is promising. If we look at preliminary estimates for the four months cumulatively, taking into account 

the Easter holiday period, we recorded 4.0% y/y growth in like-for-like sales,” indicated Jacek 

Owczarek.  

“As previously announced, we are continuing to integrate the Mila chain with Delikatesy Centrum, 

which will weigh on the Group’s profitability also this year. It is natural that combining three 

organisations into one is a very complex and costly process, although from the outside it mainly 

seems as store rebranding. We are content that the initiated changes are already generating positive 

results, including strong like-for-like sales, which at the EKO stores remodelled into Delikatesy 

Centrum are even higher. Our retail business has reached substantial scale. Although it currently 

features rather high volatility of results, I am certain that consumers will increasingly appreciate our 

offering,” Eurocash Group’s CFO noted.  

Projects are investments in future growth  

Eurocash Group is ramping up the expansion of its Projects division, i.e. innovative retail formats 

such as Duży Ben, abc na kołach and Kontigo. The Group is launching additional Duży Ben alcohol 

markets, with their number totalling 30 so far, and is investing in enhancing brand awareness for all 

of its concepts. This segment’s impact on consolidated EBITDA in this year’s first quarter was PLN 

-12 million.  

“Like every startup, at the initial growth phase, these projects generate substantial expendi tures, 

while earnings will come only after the target solutions are developed and the appropriate scale is 

achieved. Our examples of projects that have been successfully implemented and today are 

generating measurable results for our customers and for Eurocash Group include Faktoria Win, 

PayUp (sold last year at a huge profit) and the so-called Fresh Project, i.e. daily deliveries of high-

quality fruits, vegetables, cold cuts and meats. We also believe in the other formats that are 

developing innovative solutions for the retail industry and, more importantly, better respond to the 

needs of today’s consumers,” said Jacek Owczarek.  

Material change in results presentation standard from 2019  

A significant change was introduced in 2019 in the presentation of selected financial information as 

a consequence of Eurocash Group implementing the new IFRS 16 standard. Under this standard, 

when calculating its debt ratios, the Group is required to take into account operating lease liabilities, 

the value of which at the end of Q1 2019 exceeded PLN 1.8 billion. In effect, the Group’s total net 

debt under IFRS 16 reached PLN 2.55 billion.  
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The new standard also introduces a change in the way EBITDA is presented – it additionally takes 

into account the estimated depreciation of leased assets. The EBITDA presented in this way is thus 

much more comparable to the results of retail companies owning their own properties. Consolidated 

EBITDA for Q1 2019 calculated in this way reached PLN 121.4 million, while net debt to estimated 

12-month EBITDA reached approx. 3.4x (compared to 1.8x prior to IFRS 16).  

“It should be emphasised that the change introduced by IFRS 16 has no impact on our operational 

activities. It also has no impact on bank covenants specified in existing agreements because these 

are calculated using methodology from before the introduction of this new standard,” noted Jacek 

Owczarek, Eurocash Group’s CFO.  

 

Eurocash Group’s selected consolidated financial results:  

PLNm Q1 2019 
Q1 2019  

(before IFRS 16) 
Q1 2018 

y/y change 
(before IFRS 16) 

Revenue from sales 5 483 5 483 4 987 +9.9% 

Gross profit on sales 712 712 582 +22.3% 

Gross sales margin 13.0% 13.0% 11.7% +1.3pp 

EBITDA 121.4 33.5 39.6 -15.5% 

EBITDA margin 2.2% 0.6% 0.8% -0.2pp 

Net result (40.2) (33.8) (18.5) - 

Net margin (0.7%) (0.6%) (0.4%) -0.2pp 

 

*** 

Eurocash Group is the largest Polish business in wholesale distribution of food products and 

marketing support for independent Polish entrepreneurs operating in retail. The franchise and 

partner networks supported by Eurocash include approx. 15,000 independent stores operating under 

brands such as abc, Groszek, Delikatesy Centrum, Lewiatan, Euro Sklep, Gama, Duży Ben and 

Kontigo.  

 

*** 

To obtain further information, please visit www.eurocash.pl or contact:  

 
Cezary Giza 
Eurocash S.A. 
tel. (+48) 693 930 415 
cezary.giza@eurocash.pl 

Krzysztof Woch 
NBS Communications 
tel. (+48) 516 173 691 
kwoch@nbs.com.pl 
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