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12 May 2017 

 

Eurocash Group publishes results for Q1 2017 

Sales growth driven by acquisitions, EBITDA margin impacted by new development 

projects 

 

 In the first quarter of 2017, Eurocash Group’s revenue reached nearly PLN 5.2 billion, 
up by 9% from the same period of 2016. The key revenue sales growth driver was 
acquisitions, followed by the development of new projects and organic growth.  

 Consolidated gross profit on sales in the first quarter of 2017 was over 18% higher 
y/y, reaching close to PLN 547 million. This means that gross sales margin went up 
by 0.8 percentage point to over 10.5%.  

 EBITDA reached PLN 37.5 million, compared to PLN 47.3 million in Q1 2016. The 
decline in EBITDA was related to Eurocash Group’s investments in the development 
of fresh product distribution for Delikatesy Centrum and the expansion of new retail 
formats, such as Duży Ben, 1minute, Kontigo and abc na kołach. 

 The development of fresh product supplies positively translated into like-for-like 
sales at the Delikatesy Centrum chain. Wholesale LFL sales to Delikatesy Centrum in 
the first quarter of 2017 was over 8.6% higher y/y.  

 Eurocash Group closed the first quarter of this year with a net loss of PLN 15 million, 
compared to a net profit of PLN 2 million in the same period of last year. The 
negative net result was due to higher finance costs following an increase in debt 
related to the financing of recent acquisitions.  

 

“In this year’s first quarter, inflation sped up, which is a positive development for our industry. On 

the other hand, the sales-boosting Easter took place in April this year, whereas last year it was in 

March. This is why some sales were moved to the second quarter. For Eurocash Group, the first 

quarter of 2017 was yet another consecutive quarter in which we reinforced our market position, as 

confirmed by 9% growth in total sales. We owe this mainly to the acquisitions finalised at the end of 

2016 and start of 2017, and in particular the acquisition of EKO Holding, which owns nearly 250 

EKO markets in south-eastern Poland,” said Jacek Owczarek, management board member and 

CFO at Eurocash Group.  

Aside from acquisitions, growth in total sales was driven by the development of new projects, 

combined with organic growth, which is best shown by strong growth in wholesale to members of 

franchise systems supported by Eurocash Group. Wholesale to Delikatesy Centrum went up by 

nearly 12.7% in the first quarter of 2017, whereas sales to franchise and partner network clients of 

Eurocash Dystrybucja (Groszek, Euro Sklep, Lewiatan, Gama), grew by 9.5%. LFL wholesale to 

Delikatesy Centrum increased by 8.6% y/y, driven by fresh product distribution, which is being 

developed by Eurocash Group. Thanks to this, the offering of vegetables, fruit, meat and cold cuts 

for Eurocash Group clients is becoming increasingly attractive to consumers.  
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In the first quarter of 2017, the number of stores in the Delikatesy Centrum chain increased by 9, 

reaching 1095 locations at the end of March. The number of partner and franchise stores serviced 

by Eurocash Dystrybucja reached 4768 (18 openings net in Q1 2017).  

The first three months of 2017 also saw further growth of new innovative retail formats such as 

Duży Ben, 1minute, Kontigo and abc na kołach. These investments are intended to provide 

Eurocash Group’s clients – owners of independent stores in Poland – additional opportunities to 

growth and compete with discount stores.  

These investments are weighing on Eurocash Group’s current results at EBITDA level, which is 

natural at this state of project development, and so is the distribution of fresh products, which has 

not reached an appropriate scale yet. “Centralised deliveries of fresh products, six days a week, 

are already available to approx. 690 stores. We think that the implementation of this project at the 

entire Delikatesy Centrum chain as well as reaching the expected scale and profitability will take 

until 2019,” said Jacek Owczarek.  

“As previously announced, we also started the reorganisation of the Cash & Carry wholesale chain, 

after a record number of openings in 2014-2015, which gave rise to higher overhead but did not 

translate into sufficiently stronger sales growth. Optimisation activities are also giving rise to one-

off costs but will eventually translate into improved effectiveness for this format. Amongst the 190 

locations that we had at the end of 2016, in the first quarter we shut down two wholesale sites and 

a third one in April. The first effects are in line with our expectations: a large majority of sales at the 

shut-down locations went to our other wholesale outlets. We are currently analysing the option of 

closing or changing the location of another seven Cash & Carry stores by the end of this year,” 

said Eurocash’s CFO. Cash & Carry’s clients mainly include small and medium independent 

grocery stores, including nearly 8600 members of the abc partner network.  

 

Eurocash Group’s selected financial data  

PLNm Q1 2017 Q1 2016 y/y change 

Revenue from sales 5 193 4 764 9% 

Gross profit on sales 547 462 18% 

Gross sales margin 10.53% 9.71% 0.82pp 

EBITDA* 37 47 -21% 

EBITDA margin 0.72% 0.99% -0.27pp 

Net profit / loss -15 2 - 

Net margin  -0.29% 0.04% -0.33pp 

 
*operating profit (EBIT) plus depreciation and amortisation 
 

*** 

Eurocash Group is the largest Polish company involved in the wholesale distribution of food 

products and providing marketing support to independent Polish retailers. The franchise and 

partner networks supported by Eurocash encompass over 14,000 independent stores operating 

under brands such as abc, Groszek, Delikatesy Centrum, Lewiatan, Euro Sklep and Gama.  
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*** 

For further information, please visit www.eurocash.pl or contact:  
 
Jan Domański 
Eurocash 
tel. (+48) 507 010 095 
jan.domanski@eurocash.pl 

Krzysztof Woch 
NBS Communications 
tel. (+48) 516 173 691 
kwoch@nbs.com.pl 

 


