
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Press release  

25 August 2021 

 

Eurocash Group reports modest sales growth in H1 2021,  

results distorted by write-off in retail-segment 

 

• Eurocash Group’s consolidated sales in the first half of 2021 reached PLN 12.36 billion 

and were 2% higher than in the same period of 2020. In the second quarter of 2021, 

consolidated sales reached PLN 6.55 billion, denoting a 5.7% increase y/y. The 

Eurocash Service format, a rebound in the Eurocash Distribution and Eurocash Food 

Service formats, as well as the Projects segment, thanks to the full consolidation and 

expansion of Frisco, made a positive contribution to growth in the Group’s sales.  

• Consolidated EBITDA reached PLN 202.6 million in the first half of 2021, compared to 

PLN 336.6 million in the corresponding period of the previous year. The reported results 

were significantly influenced by weaker results of Eurocash’s own Delikatesy Centrum 

stores and a PLN 80 million write-off recognised in the second quarter of this year in 

connection with the planned shut-down of 59 own locations.  

 

Wholesale: Eurocash Service with strong sales, rebound in Food Service format  

In its wholesale segment, Eurocash Group recorded a 5.1% y/y increase in EBITDA in the first 

half of this year to PLN 288.2 million, and sales growth of 0.3% y/y to PLN 9.04 billion.  

“Food sales at small and mid-sized stores, which is how research agencies classify 

independent retailers, which constitute the principal customer group for Eurocash Group, 

declined in the first half of this year by 1.2% in comparison with the first half of the preceding 

year. The sales slump hit us the hardest at the Cash&Carry wholesalers, mainly due to much 

lower demand for alcohol than last year. We recorded good sales results in the Eurocash 

Distribution format, and in the second quarter we saw a clear rebound in the Eurocash Food 

Service format in connection with catering businesses being opened back up after having been 

shut down in the previous year due to the pandemic. Sales continued to grow strongly in the 

Eurocash Service format, which is responsible for distributing tobacco and impulse products,” 

said Jacek Owczarek, CFO and management board member at Eurocash.  



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The increase in profitability in the wholesale segment resulted from progressing digitalisation, 

including higher sales via the eurocash.pl platform.  

At the end of the first half of 2021, the ABC chain organised by Eurocash included 9 234 stores, 

which is 270 more than in the previous year. The number of partner and franchise stores in the 

Lewiatan, Euro Sklep, Groszek and Gama (PSD) chains was 5 449, denoting a year-on-year 

increase by 282 stores.  

 

Retail: recovery program for own Delikatesy Centrum stores, Inmedio recovering sales  

Eurocash Group’s external sales in the retail segment in the first half of 2021 slightly surpassed 

PLN 3.0 billion, denoting a 1.5% y/y increase. The segment’s EBITDA came to PLN -5.4 

million, compared to PLN +81.7 million in the preceding year.  

“As previously discussed, the results recorded in the second quarter and the entire first half of 

this year were weighed down by a PLN 80 million write-off that we decided to recognise in 

connection with the planned closure of 59 own stores within the Delikatesy Centrum chain. 

These are stores that had the weakest results and where recovery actions were not promising 

an improvement in results. Our objective is to build the largest chain of small supermarkets in 

Poland based on profitable and prosperous sales locations. In terms of effectiveness, the 

remaining own stores also lag behind those operated by franchisees. We will be striving to 

catch up to them, which should translate into improved profitability in the retail segment, 

starting next year,” said Jacek Owczarek.  

The chain of small supermarkets being developed by Eurocash Group consisted of 1,584 

stores at the end of June 2021 (including 1,545 Delikatesy Centrum-branded stores), of which 

966 were franchise stores and 618 were own stores or stores operated on a joint venture basis. 

Eurocash Group’s retail segment also includes 428 Inmedio newspaper shops, which in the 

first half of 2021 generated PLN 225.8 million in sales, up by 23.3% from the previous year.  

 

Projects: Frisco in three cities, Duży Ben with 158 stores 

Sales in the Projects segment in the first half of 2021 reached PLN 247 million, a nearly three-

fold increase from the same period of 2020, largely due to the full consolidation of Frisco. 

Following Eurocash’s acquisition in mid-2020 of a 100% stake in this e-grocery supermarket – 

the leader of the Warsaw e-grocery market – Frisco successfully debuted in Wrocław (in 

December of last year) and Poznań (in May of this year). In the first half of this year, Frisco’s 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

sales reached PLN 137.6 million, of which PLN 10.9 million was generated outside of Warsaw. 

The share of the new cities in total sales should be growing in future periods as Frisco intends 

to expand into further major Polish cities. 

The growth in sales in Eurocash Group’s Projects segment is also the effect of further 

expansion of the Duży Ben alcohol market chain. At the end of the half-year, the chain 

consisted of 158 stores, compared to 129 at the end of 2020.   

 

*** 

Eurocash Group is the largest Polish company in the wholesale distribution of food and other 

fast-moving products (FMCG). It works with nearly 90,000 customers, of which 70,000 are 

independent entrepreneurs operating local retail stores throughout Poland, whom Eurocash 

supports in the area of distribution, marketing, new technologies and education.  

Eurocash Group also organises well-known franchise, agency and partner chains such as: 

ABC, Groszek, Lewiatan, Euro Sklep, Gama, Duży Ben. Eurocash is developing Delikatesy 

Centrum, the largest supermarket chain in Poland – based on franchise and own locations.  

 

*** 

Eurocash Group selected consolidated financial results 

PLNm Q2 2021 Q2 2020 y/y change 

Revenue from sales 6,550.5 6,196.3 5.7% 

Gross profit on sales 823.6 842.5 -2.2% 

Gross margin on sales 12.57% 13.60% -1.02pp 

EBITDA 86.7 210.5 -58.8% 

Adjusted EBITDA1) 166.7 210.5 -20.8% 

Adjusted EBITDA margin1 2.54% 3.40% -0.86pp 

Net profit/(loss) (94.5) 41.8 - 

Net margin -1.44% 0.68% -2.12pp 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

1) without a PLN 80 million write-off recognised in the second quarter of 2021.  

 

PLNm H1 2021 H1 2020 y/y change 

Revenue from sales 12,362.6 12,115.4 2.0% 

Gross profit on sales 1,566.7 1,630.16 -3.9% 

Gross margin on sales 12.67% 13.46% -0.78pp 

EBITDA 202.6 336.6 -39.8% 

Adjusted EBITDA1) 282.6 336.6 -16.1% 

Adjusted EBITDA margin1 2.29% 2.78% -0.49pp 

Net profit/(loss) (165.4) (20.2) - 

Net margin -1.34% -0.17% -1.17pp 

1) without a PLN 80 million write-off recognised in the second quarter of 2021.  

 

*** 

For further information, please visit www.grupaeurocash.pl or contact:  

Magdalena Kupiec 
Eurocash S.A. 
tel. (+48) 784 472 068 
magdalena.kupiec@eurocash.pl 

Krzysztof Woch 
NBS Communications 
tel. (+48) 516 173 691 
kwoch@nbs.com.pl 
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