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6.1.  Educating Entrepreneurs 
about Sustainable 
Development

We are aware that for both the business and the social 
world around us, themes and challenges related to 
sustainable development are becoming increasingly 
important. 

They impact the broadly defined business environment 
as well as legislation and the society. This manifests itself 
through consumer behaviour, as people are making 
more conscious purchasing decisions and demand more 
regarding ethics related to products and their origin. 
We know that our Customers find social matters and 
engagement in the local community where they run 
their businesses especially important and pay attention 
to environmental protection and technical solutions 
that facilitate it. The ‚Report on the Eurocash Group’s 
Impact on the entrepreneurial Growth of its Customers’ 
published in 2021 shows that for more than 50% of our 
Customers, topics related to sustainable development 
– such as counteracting food waste or energy saving – 
are important, and many of Entrepreneurs have already 
undertaken specific actions in these areas.
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Therefore, we have taken steps to provide Entrepreneurs 
with broad knowledge on sustainability aspects, so 
that they could better manage their business. In 2020, 
we introduced a new series of trainings on social 
responsibility to our educational offer at Eurocash 
Academy of Skills, and in 2021 we continued it, expanding 
its scope and offering new educational tools.

In 2021, the leading topics were related to counteracting 
food waste. During a series of meetings, we provided 
Entrepreneurs with comprehensive knowledge, practical 
solutions and useful tools for communicating with their 
store customers. By doing this, we can help them with 
daily management on aspects related to food waste 
prevention and fulfilling obligations imposed on them 
by law.

Other themes of concern were related to social 
responsibility of Entrepreneurs, including most effective 
methods of communicating with consumers about 
activities undertaken in that matter. In 2022, these topics 
will be continued during meetings and in educational 
materials we plan to propagate among our Customers. 
In this way, we help them build the image of responsible 
Entrepreneurs.

Sustainable development is also a reoccurring theme 
at our blog where in accessible form, we periodically 
publish articles that allow our Customers to deepen their 
knowledge in this field.

2021 2020

Webinars 12 5

Number of participants 1,251 859

Number of experts 20 8

Ratings 4.7 4.8

Posts at our blog 30 20

E-manuals 2
Conferences 1
Number of experts at conferences 17
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6.2.  Educating Employees 
about Sustainable 
Development

Upon adopting Eurocash Group’s Sustainable 
Development Strategy 2020+, we launched an educational 
campaign related to this topic among our employees. 
We know that an in-depth understanding of this subject 
matter will allow them to more effectively implement 
the company ideals and goals. A series of educational 
activities had been planned, while internal communication 
offers ongoing information on the Group’s current 
activities related to sustainable growth.

The works on the report for 2021 was accompanied by 
a series of webinars ”We report responsibly!” addressed 
to all employees. From January to March 2022, nearly 300 
people participated in 9 meetings devoted to Corporate 
Social Responsibility matters. The initiative was prepared 
in cooperation with:

Webinars 7
Workshops 4
Number of participants 1015
Number of experts 15
Ratings 4.6
Contests 2
E-manuals 2
Conference 1
Number of experts at 
our conference 17
Posts at Workplace 
platform 40
Quarterly newsletter 
“CSR News” 4

Learn about our educational 
activities in 2020

LINK .
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https://grupaeurocash.pl/raport-csr/edukacja-pracownikow-na-temat-zrownowazonego-rozwoju
https://grupaeurocash.pl/raport-csr/edukacja-pracownikow-na-temat-zrownowazonego-rozwoju
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Along with implementing Eurocash Group’s Sustainable 
Development 2020+ Strategy, we launched We Don’t 
Waste! [Nie marnujemy!] programme which aims to 
counteract food waste. Among Entrepreneurs in our 
affiliate network, 54 thousand of whom run grocery shops, 
we see a growing awareness and the need to efficiently 
manage this field of activity. Especially given that food 
waste has a wide social, economic, and ethical impact. 
According to the first edition of “Report on the Eurocash 
Group’s Impact on the Entrepreneurial Growth of its 
Customers’ for 2020”, over half – or a staggering 53% of 
our Customers has already taken actions to counteract 
food waste. 

The “We Respect, We Don’t Waste!” slogan highlighted 
the respect for all people involved in the production, 
distribution and sales of food as well as joint efforts 
aiming to reduce food waste. By participating in the 
campaign, Entrepreneurs declared that their grocery 
stores are managed in a responsible and sustainable 

way, a fact that Consumers pay increasingly more 
attention to. Our franchise, agent and partner chains 
all participated in the campaign, these including ABC, 
Groszek, Lewiatan, Euro Sklep, Gama as well as franchise 
and own Delikatesy Centrum outlets, and ”abc na kołach” 
[“abc on wheels”] and Frisco mobile networks. Caritas 
Poland supported the campaign as a social partner while 
the Foundation for Ecological Education [Fundacja dla 
Edukacji Ekologicznej] and Eurocash Academy of Skills 
served as educational partners.

6.3. Social Campaign against 
Food Waste – “We Respect, 
We Don’t Waste!” 
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”We respect, we don’t waste!” social campaign aimed to 
equip Entrepreneurs with educational tools supporting 
shop management operations that would mitigate food 
waste. Entrepreneurs were given a dedicated e-book, 
provided with access to conference “We respect, we 
don’t waste! Sustainable Entrepreneur, Sustainable Shop” 
[”Szanujemy, nie marnujemy!  - odpowiedzialny
przedsiębiorca, odpowiedzialny sklep”] that was held on 
October 16, 2021 (in honour of the World Food Day) and 
invited to a series of expert webinars available through 
Eurocash Academy of Skills platform. A series of articles 
published on the company blog addressed, among others, 
current legislation concerning food waste prevention and 
was prepared especially with grocery shop owners in 
mind. 

Each of the participating chains had its own dedicated 
visual identification. Chains invested a lot of time and 
efforts into the campaign, promoting it actively in their 
social media (and reaching an audience of 565,000 on 
Facebook). Some even prepared dedicated websites, 
shared recipes intended to avoid food waste through 
their social media channels (Facebook, YouTube) and 
distributed information flyers among Consumers. 

Campaign in numbers

1,140,870  
coverage of articles  
in the press and media 

565,000 
Facebook posts  
audience 

450 
unique blog  
users

6,879 
views of the dedicated 
Delikatesy Centrum website

415 
webinar  
participants 

17 
experts at the  
conference

4,500  
posters printed
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“We Respect,  
We Don’t Waste!” Campaign

E-book for Entrepreneurs and Employees

Download the manual
LINK .
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https://grupaeurocash.pl/assets/media/grupa-eurocash-szanuje-nie-marnuje-podrecznik-final_1.pdf
https://grupaeurocash.pl/assets/media/grupa-eurocash-szanuje-nie-marnuje-podrecznik-final_1.pdf
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Posters designed for individual stores networks

“We Respect, We Don’t Waste!” Campaign

See more
LINK
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